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Diamond Sponsor:

Net proceeds from the tournament will benefit health
care initiatives for underprivileged children and
families that promote health and wellness.

The Foundation’s
Gone Social
Facebook

Twitter

LinkedIn

Cornell Scott
Memorial
Golf Classic

We’re working to increase our presence through
social media by using Facebook, Twitter and
LinkedIn. We really want to spread the word
on how the CHNCT Foundation is increasing
heart health awareness through A Modern
Tea, raising teenagers’ self-esteem through
the KHAIR program and supporting Federally
Qualified Health Centers and other community
organizations with proceeds raised at the
annual Cornell Scott Memorial Golf Classic.
We also would like to bring awareness to our
Cooking Matters CT program, in which we
connect families with food by teaching them
how to prepare healthy and delicious meals on
a limited budget.
Please join our Facebook community by clicking
“Like” on our page at www.facebook.com/
chnctfoundation. If you prefer, you can follow us
on Twitter at www.twitter.com/chnctfoundation
or connect with us through LinkedIn. You can
also scan one of the QR codes on the left side of
this page with your smartphone to connect with
us that way. Whatever your preferred method,
we would greatly appreciate if you would join
one or more of our social media communities.
That would allow us to extend the CHNCT
Foundation’s reach to your friends and families,
their friends and families, and so on.
Together we can spread the word and continue the
tradition of caring.
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Cornell Scott
Community Health Network of Connecticut Foundation, Inc. in 2009
renamed its annual golf classic after Cornell Scott, a founding member
of the Foundation and also a longtime board member.
Mr. Scott joined the Hill Health Center at its inception in 1968 as its
Director of Training and Education. In 1972, he was appointed its
Executive Director. He maintained that position until his passing.
Mr. Scott died on Aug. 25, 2008 after a long illness. He was 73 years old.
Mr. Scott’s 40-year tenure at the Hill Health Center was marked by a
steady development of services, sites and programs aimed at the New
Haven area’s low-income population. He earned a national reputation
for his work with the National Association of Community Health Centers,
Inc. Mr. Scott was president of the Association in the 1980s when the
country’s health center program faced extinction in the U.S. Congress.
His work is attributed with helping to preserve national funding, which
led to the growth of community health centers across the nation.
To honor Mr. Scott’s legacy, the Hill Health Center was renamed the
Cornell Scott-Hill Health Center in 2009.
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CHNCT Foundation: Partner with Us
CHNCT Foundation has several ways for you to partner with us. Partnering with
us is a great way to align your brand with an organization that supports children
and families throughout Connecticut. Your involvement with CHNCT Foundation
programs and events will have a direct, tangible impact on children, families and
the communities we serve.
Here are a few ways you can partner with us:

Programs

Cooking Matters

		

Share Our Strength’s Cooking Matters connects families with
food by teaching them how to prepare healthy, tasty meals on
a limited budget. This knowledge can mean the difference
between feeding families for just one night, and making sure
they have the knowledge, skills and resources 			
to prepare healthy meals for a lifetime.

Support Volunteers help before, during and after classes. Duties may include
shopping for food, handing out and collecting class materials, helping with set up
and clean up, or taking photos during class to help record the Cooking Matters
course experience.

Chef Instructors teach adults, kids, and teens how to cook and shop for healthy,
low-cost foods. Chef volunteers are usually either graduates of or enrolled in a twoyear culinary training program or have at least two years working as a cook or chef.

Nutrition Instructors teach adults, kids, and teens how to make healthy choices.
Nutrition volunteers are typically graduates of or enrolled in dietetics programs or
have at least two years working in a nutrition or dietetics position.

KHAIR

KHAIR is the CHNCT Foundation’s program that targets girls
and boys, ages 12 to 17, who are being treated for behavioral
health problems. The program links participating children with a
hairstylist or barber in the community who commits to providing
free hair care at least once a month for the period of six months.
The participants will also attend workshops designed to boost
their self-esteem and self-image: Nutrition; Social Etiquette; Financial Planning;
Team Building; and Dress for Success. These workshops are led by experts in
each respective fielding.
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Hairstylists/barbers: These volunteer positions are the heart and soul of the KHAIR
program. Both are asked to commit one monthly appointment to serve the needs of at
least one KHAIR participant for a six-month period. In addition to hair care services,
we ask that they establish a positive relationship with the KHAIR participants and
serve as a positive role models.

Workshop presenters: KHAIR participants attend six workshops ranging in topic from
dress for success to financial literacy. CHNCT Foundation is always looking to partner
with experts in each respective workshop topic field to deliver this programming.

Events

A Modern Tea

A Modern Tea is the CHNCT Foundation’s annual event designed
to raise health awareness among men and women. The Foundation’s goal is for its participants to leave the event with a greater
sense of the warning signs for heart disease, breast cancer, and the
other health concerns, and the steps they can adopt and share with
someone who they care about.

Cornell Scott Memorial Golf Classic

Corporate volunteer groups are needed to assist with a number of
critical tasks such as, course hole spotters, registration, greeters,
in-kind raffle donations, etc.

Other Ways To Contribute:

Our Corporate Partners Program is designed to showcase a company’s
generosity, as well as fully engage employees through unique and compelling
involvement opportunities.
Your company’s generosity can be showcased through event signage, on our
website and social media sites, and in our annual report and newsletters.
Through financial and matching gifts, event sponsorships and employee
involvement, CHNCT Foundation’s Corporate Partners directly impact our
annual operating goals, thereby extending the activities that fundamentally
improve the health status of the people of Connecticut.
Co-branding ventures, such as a fundraising event, can generate significant
revenue for our programs while providing the foundation’s audience a choice
in your company’s retail marketing and reaffirming your corporation’s commitment to philanthropy.
If you are interested in learning more about any of our volunteer
opportunities, please contact Tressa Spears Jackson
at 203.949.4101 or tspears@chnct.org
Cornel l Scot t Memo r ia l Go lf C la ss ic 2013
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Cornell Scott Memorial Golf Classic
2013 Sponsors
Diamond
GreatBlue Research, Inc.
Gold

Olsen Construction Services
Quest Diagnotics
Silver

Cornell Scott-Hill Health Corporation
Bronze

Automated Mailing Services, LLC
BeneCare Dental Plans
Shipman & Goodwin, LLP
Raffle

RBS Citizens
Golf Cart

Interpreters & Translators, Inc.
cocktail

Care to Care, LLC
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golf hat

RJ Health Systems
On Course Beverage

Provado Technologies, LLC
Hole in One

Madison HealthCare
WB Mason Co, Inc.
photography

SIU Compliance Resource, LLC
Contributor

OmniPrint, LLC
TEE

ExecuSpace Construction
G.C. Electric, Inc
community

Care to Care, LLC
People’s United Bank - Hartford
supporters

Howard K. Hill Funeral Home
Generations Family Health Center

Cornel l Scot t Memo r ia l Go lf C la ss ic 2013
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Special Thanks to Our
In-Kind Contributors
Above Par Promotions

New Britain Rock Cats

Autozone

New England Patriots

Boston Red Sox

New York Giants

Bradford Portraits Studio

New York Mets

Bridgeport Bluefish

New York Skyride

Bridgeport Sound Tigers

Okemo Ski Resort

Canon Solutions America, Inc

Olympia Sports

Chelsea Piers New York City

Pepe’s Pizza

Crowne Plaza Hotel

Porsche of Wallingford

Dakota Steakhouse

Ski Sundown

Dick’s Sporting Goods

Splash

Dixon Golf

Sports Center of Connecticut

Essex Steam Train & Riverboat

Subway

Golf Smith

The Edge Fitness Club

Golfers Warehouse

The Mark Twain House

Golfway Bay Apparel

Tournament Pros

Gouveia Vineyards

Town Fair Tire

Hartford Hawks

Verizon Wireless Zone

Hartford Stage

Vineyard Vines

Home Depot

Volvo

It1 Source

We Care Computers, LLC

Lake of Isles
Lyman Orchards Golf Club
8

Co r nell S cot t M em o r i a l G o l f C l a ssi c 2013

Corporate Golf Teams
Able Electric
Automated Mailing Services, LLC
BeneCare Dental Plans
Canon Solutions America, Inc.
Care to Care, LLC
Cornell Scott - Hill Health Corporation
Execuspace Construction
GreatBlue Research, Inc.
Interpreters & Translators
Kone, Inc.
Olsen Construction Services, LLC
OmniPrint, LLC
Optimus Health Care
Pikaart Visconti & Associates, P. C.
Pratt & Whitney African American Forum
Prime Health Care
RJ Health Systems
RBS Citizens
Shipman & Goodwin, LLP
Simione Macca & Larrow
SIU Compliance Resource, LLC
Staywell Health Center
Quest Diagnostics
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2013 Committee Members
Lois Lovejoy
Virginia Bacon
Stuart Macdonald
Jenn Manes-Wilcox

David Miller
Tressa Spears Jackson
Keshia Tigner

Volunteers
Erik Angelo
Dina Blaney
Jacqueline Buster
Debbie Byrne
Jay Casbarro
Janelle Derella
Daryl Lovejoy
Lee Lovejoy
Cory Ludington
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John Manes
Lisa Peterson
Laerta Premto
Oscar Reyes
Joseph Sherman
Todd Wilcox
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Foundation 2013 Board of Directors
John Federico, M.D., Chair
Attilio V. Granata, M.D., Vice Chair
Abe Benitez, Treasurer
Sylvia B. Kelly, Secretary
Joan Cooper Burnett, EdM
Kathleen Byrne, CCM
Miguel A. Cardona, Ed.D
Katrina H. Clark
Marian Evans, M.D.
Arvind Shaw

Staff
Tressa Spears Jackson, Executive Director
Keshia Tigner, Project Coordinator
Terry Young, Cooking Matters Coordinator

Cornel l Scot t Memo r ia l Go lf C la ss ic 2013
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Mini Grants &
Community Sponsorships
Mini Grants
Using proceeds from its annual golf tournament, the CHNCT Foundation
annually awards federally qualified health centers (FQHCs) mini grants and
makes donations to community organizations. Proceeds from the 2012 Cornell
Scott Memorial Golf Classic were awarded to the following FQHCs and
community organizations:

Charter Oak Health Center | Hartford

$3,500 – To Your Health! Project

Charter Oak Health Center will hire a consultant to provide branding and
materials for community outreach workers and other employees to build
awareness of the health center. Some examples include: how to access
services; how to manage chronic diseases; information about the Healthy Start
program for pre-natal and post-partum women; and more. Charter Oak hopes to
make its brand more recognizable in order to attract new clients.

Cornell Scott-Hill Health Corporation | New Haven

$3,500 – Engaging Our Kids in Care

The center will engage poor, distressed and underprivileged children and families
living in the Greater New Haven area in care. The multilingual and multicultural
health center staff will utilize a continuum of engagement methodologies with
children and families from the Greater New Haven area so they have access to
appropriate, timely and ongoing care. By engaging children in care now and by
building partnerships with them, the center is teaching and empowering them to
be proactive and involved in all aspects of their health care.

Fair Haven Community Health Center | New Haven

$3,500 – Creating a Marketing and Communications Plan on a Shoestring Budget
Fair Haven Community Health Center has set a goal for the upcoming year to
increase the number of patients it serves in the community.
This grant will allow the health center to obtain the consulting services of
“Catchafire,” a non-profit organization that matches non-profits with various
experts who donate their time on a pro bono basis. The grant will enable the
health center to improve its communications and outreach efforts with the dual
Cornel l Scot t Memo r ia l Go lf C la ss ic 2013
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goals of: 1) reaching out to existing and potential patients to increase access to care
and increase our numbers; and 2) introducing the health center to a larger pool of
potential supporters, employees, and policy makers who will come to understand
and appreciate the role of the Fair Haven Community Health Center.

Generations Family Health Center | Willimantic
$3,500 – Outreach Utilizing Social Media

Generations Family Health Center seeks to embrace social media and other new
technology, and utilize it as a marketing/outreach tool with its patients, funders,
referral sources and potential donors. This grant will allow Generations to hire
a social media expert, who will help the center understand, develop, launch and
maintain an effective social media communications plan.

Optimus Health Care, Inc. | Stamford
$3,500 – The Tdap Immunization Program

The goal of the proposed program is to protect vulnerable newborns from Pertussis “Whooping Cough” by offering a Tdap immunization program to caregivers of
newborns. The Tdap Immunization Program consists of an immunization program
to be implemented at the Main Street Health Center – Pediatric Department and at
the East Main Pediatrics, both in Bridgeport. Optimus Health Care, Inc. will use
the grant to purchase Tetnus, diptherria, and acellular pertussis (Tdap), a booster
version of DTap, targeted to adults. By vaccinating caregivers with Tdap vaccine,
Optimus will prevent pertussis (whooping cough) among its newborns and adults.

Southwest Community Health Center | Bridgeport
$3,500 – Improvement of UDS Measures in Internal Medicine

This grant will fund eight in-service programs, four on diabetes and four on hypertension, presented by a committed clinical team on a quarterly basis over the next
year. Patients who fall below the expected clinical measures or would benefit from
additional education are eligible for participation in these group sessions. Since
many patients do not acknowledge the consequences of non compliance, the focus
of the educational sessions will be to reinforce the importance of taking medication,
proper nutrition and healthy life habits, including regular follow up with their
provider. The sessions will target a different group of patients identified with uncontrolled diabetes and hypertension each quarter.

Staywell Health Care, Inc., Waterbury

$3,500 – Prenatal Program

StayWell Health Care, Inc. will use the grant to assist in funding prenatal ultrasound
testing and lab work for uninsured and low-income pregnant patients who are unable to afford the out-of-pocket expense for this vital testing. StayWell is currently
14
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the primary prenatal care provider for uninsured pregnant patients in the greater
Waterbury area. They provide these services for patients on a sliding fee scale based
on their income, which must be proven with a pay stub or other valid document.
However, most patients are unable to pay even the lowest amount on the fee schedule.
Despite this, these patients are provided all of their prenatal care regardless of their
ability to pay or payment history. These funds will serve a minimum of 25 patients.

Community Donations: $500 each
Hall Neighborhood House
Hillside Food Outreach
Judah House Inc. - Jessie’s Community Garden
Manchester Ring of Champions Society
My City Kitchen
The Litchfield Community Center - Food for Life: Cancer Project
The Shoreline Soup Kitchens & Pantries
The Virginia Wells Transitional House for Women
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What’s on-trend? What’s under the
radar? What’s over the top? What are
corporations, consumers, and local
governments talking about, thinking
about, losing sleep over? GreatBlue
reaches deeper to uncover all of the
possibilities as a national research
organization, providing the answers.

We believe in the greatness of our clients
and their potential. We believe that
anything is possible with the right team
behind it. We believe in making sure that
each of our clients achieves greatness.

Contact us to discover what’s next.

greatblueresearch.com
1 Prestige Drive
Meriden, CT 06450
Phone: 203.237.5523
Tollfree: 1.855.237.5524
Proud Sponsor
of PGA TOUR
player
MARK WILSON

